How Social Media Causes Mental Issues That Influence Teenagers to Commit Suicide.
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Research by Robert Deloatch describes how social media can be used to reduce anxiety among adolescent students. As Deloatch explains, many students fail to exploit their capabilities in exams due to stress and anxiety. The failure consequently compounds the stress accelerating suicidal habit among these students. The author, therefore, suggests that exposure to social networks could give such students a chance to read positive comments and interesting posts over social media. This, in turn, improves self-esteem and self-worth, mitigating suicidal habits among the students. The study also described that, despite the psychological benefits of using social media, the approach needs the formulation of social support by schools and social media to ascertain its efficiency.  
An investigation by Kelly Allen about the implications of social media usage among adolescent children concludes that the benefits outweigh the detriments. On page 18, Allen explains that social media content doesn't contribute to more stress, but instead it significantly reduces anxiety. Depression being a major influence on suicide and self-harm, the article describes how viewing posts and comments on social media disrupts individual from negative thinking. Repeated usage feeds the user with information and shared life experiences. In the long run, the viewer gets an opportunity for self-reflection, which creates confidence and psychological wellness. The idea may, therefore, be applied to depressed adolescent children to control suicide and self-harm habits.
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